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“To put our art, our writing, our 
photography, our ideas out into the 

world with no assurance of acceptance 
or appreciation -- that’s also

 vulnerability.  To let ourselves sink 
into the joyful moments of our lives 
even though we know that they are 

fleeting, even though the world tells 
us not to be too happy lest we invite di-

saster -- that’s an intense form of 
vulnerability.”

-- Brene Brown
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Module 3
Identifying & Destroying 

Creativity Killers
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Hey, hey, hey! 

You made it to Module 3! 

I hope you’re ready to get down and 
dirty because we are going to be 
using this this section to dig deep into 
your fears and understand the root of 
the cause and how you can effectively 
work past all of the things that cause 
you to stumble.

It’s a beautiful thing when you realize 
that indescribable joy that takes over 
during the creation process. 

 I like to think of it as if something supernatural is flowing from heav-
en through me and onto my canvas/computer/paper or whatever tool 
I’m using at the time. I’m sure you’ve experienced this elated feeling 
and that’s why you began creating in the first place.  

Today, we’re on a mission to get you back to that place.

In the words of someone from my hometown in Oklahoma, “Hold on 
boys, it’s gonna be tough one!”    

--Haley Hoover

Let’s get started!

Welcome!
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Journaling
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What’s your main intention for this module?  Be specific and keep this in 
mind as you work through the section.
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WHATS YOUR WHY
The idea that we’re not qualified to create art has nothing to do with your resume 
and experiences and has everything to do with your “why.”

Let me explain.  In his book, “Start with Why”, Simon Sinek repeatedly points to 
the story of how the airplane was created.  Most of us already know that the Wright 
Brothers were the first to take flight, out in Ohio, in the early 1900’s.  What most 
of us don’t know, is that the Wrights weren’t the only ones who set out to achieve 
this goal at the turn of the century.  In fact, they had a very qualified competitor by 
the name of Samuel Pierpont Langley.  Mr. Langley was at the time a very famous 
astronomer and physicist.  He had all the degrees, all the fame and fortune and he 
was very heavily featured in the national press for his attempts at being the first to 
take flight.  

The Wright brothers on the other hand, had no college degree, no experience, no 
press, no monetary backing – in fact, almost no one knew they were a competitor 
of Langley’s.  I wouldn’t be surprised if they didn’t even see themselves as a com-
petitor of Langley’s. 

In the end, the Wright Brothers succeeded and Mr. Langley gave up on the ende-
vour, never to be heard of again.  Why do you think that is?

Society gives it to us all backwards. You’re school counselors, your boss, your com-
pany, everyone has it all backwards. It is not qualifications, training, experience, 
money, appearance, or background that creates success. Success comes from an 
inward inspiration.  That inward inspiration to make something marvelous is what 
sets you apart from every individual on earth.  Your vision for your creation alone 
is enough to warrant success.  Everything else is outward motivation, and no mat-
ter how much outward motivation you give someone, they can’t guarantee success.  
You wouldn’t stay at a job you hate just because your boss offered you a huge pay 
raise would you?  You might stay, but you’d never know true success because your 
heart isn’t in it. You’d be working for outside reassurance rather than from a place 
of inspiration and I can’t name one company that has changed the world by work-
ing for outside reassurance. 
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Often times as women, we use excuses such as our husband, our parents our 
lack of money and lack of confidence as reasons why we will never feel success-
ful.  All of these things are just excuses, they have no basis in a realistic measure 
of success.

I’m going to use Amy Schumer as an example. While I love Amy Shumer, I 
think we can all agree that she is an average looking person with average jokes.  
She isn’t a super model, she wasn’t from a rich family nor was she a Disney pop-
star.  Essentially she’s just an average chick.  And yet Amy has created an empire 
for the woman who is not perfect in appearance nor in life. Her passion and 
her why are what drive us all to her, because we believe what she believes and 
we support what she supports. She’s for all of us. In the same way your passion, 
your purpose, has more to do with success than any outward qualification. You 
lead because you believe.  

It’s more important to know why you do what you 
do than it is to know how you do what you do.

Again, this is why it is so important that we get clear on your why right now. 
Your why for this should be instinctual. You know in your heart of hearts why 
you want to reach this goal, why you want to leave your job, why you know 
in the deepest part of your belly what you were created for. What is your why? 
What is your cause to champion? 

Why do you create?
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How do you feel when you are creating?

How do you feel when you’ve finished a creation?

Tell me about the most positive feedback you’ve ever gotten about one of 
your creations.
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What inspires you to create?

Why do you do what you do?

Why do you want to share your creations with the world?
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Your why:

FEARS
Knowing your why should come instinctually to you. It should feel easy and free 
and natural.  In contrast, you also need clarity on your fears or, your why nots.

What scares you about sharing your creation with the world?

What specifically do you say to talk yourself out of sharing?
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We’re going to take a look at the five most common fears that keep creatives 
living small, unmeaningful lives in a terrible disconnection from their biggest 
dreams.  

The five most-common creativity-killing fears are: 

• Comparison
• Judgement

• Perfectionism
• Rejection

• People-pleasing
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COMPARISON: THE ROOT OF ALL EVIL
One of the shame tactics we all experience is the thought or feeling of being the 
only one who struggles with something.  Without empathy from a like-minded 
community, many of stay stuck and shameful for the fact that we feel something.  
What I’ve found is that most creatives struggle with the same few fears and that 
when we open up to one another and realize we can help each other move past 
these same few fears, we’re doing everyone a huge favor. 

So first and foremost, let’s take a look at something WE ALL DO.   How many 
times a day do you scroll through Instagram and compare yourself to the profes-
sional travel bloggers, make-up artists, graphic designers, etc. and immediately 
feel a wince of “well, I’m just not that good, maybe this isn’t a great idea after all.”  

Is that not the worst!?  I HATE that feeling and I’m sure you do too.  So let’s take a 
minute to really examine what’s going on beneath the surface here.

JEALOUSY 

First take a second and ask yourself if there is a flavor of jealousy in your mouth 
when this happens.  Does this person have something that you want or desire?  
Is this person more aligned with how you want to see yourself or how you want 
others to see you?  

If the answer is yes – good!  That’s right, don’t go straight into guilt mode on this 
until you hear me out.
One of the ideas that completely changed my life came from my success coach a 
few months back.  She explained that jealousy is simply just an indicator of some-
thing we want for ourselves, so rather than send negative energy to the person 
you’re jealous of, or even worse, put negative energy on yourself and your creative 
process, flip the script.  Just like we learned in last week’s module, you have to 
consciously take effort to change the way you’re thinking about this.  Rather than 
loathe in self-pity or burn in anger about how so-no-perfect that person is, why 
don’t you do these two things:
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1. Recognize that this person has something you deeply desire and deep-down 
know you can have, achieve or accomplish.

2. BLESS THIS PERSON.  
What??!  Yes, this is crazy.  I learned that there is an ancient culture who believed 
that blessing the people you were jealous of was the secret to a happy and full life.  
I’ve implemented this into my daily life and I’m loving it.  I pray for God to bless the 
women I look up to.  Bless their cute figures, bless their income, bless their relation-
ships – when I positively acknowledge that I want them to have those things, I’m 
subconsciously acknowledging that these things are good and I would be happy to 
have them too. 

On the flip side, when we stay stuck in jealousy of something or someone, we are 
blocking the energy from coming to us.  We are surrounding ourselves with nega-
tivity and letting the universe know that those things are bad and we do not want 
them.  Thus we continue to stay stuck. 

Everyone started somewhere.  For example, I follow Joee Cheong on Instagram.  
She’s a phenomenal watercolor artist with over 20k followers! While my first reac-
tion upon finding her page was -- holy crap, I’ll never be as good as her!  I had to re-
mind myself that she too, had to start somewher.  She didn’t just hop on Instagram 
one day with that many followers in check.  In fact, I don’t really know her story at 
all.  If I had to guess, she’s probably been focused on watercolor for many years now.  
I’m sure her art has gained exposure outside of Insta and her followers took lots of 
time to gain. I have to remember that at some point, her paintings were also murky, 
over-saturated and under-composed. Hey, she had to start somewhere right?  

Here’s a secret: your biggest role-model hasn’t always been a professional.  Cut your-
self some slack and make peace with where you are on your journey right now. 

Your USP-  In marketing we use the acronym USP which stands for Unique Selling 
Point. While you may or may not be looking to make a business out of your art, that 
isn’t the point. The point is that you, as an individual have a unique flavor, creative 
style and authenticity that no one else can touch.  That’s because we’re all created so 
beautifully different and each of us have different stories, life experiences, struggles 
and aspirations that makes us individually unique. Your story, journey and success 
will look different from hers. 
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Take a moment to list 10 people you’re jealous of right now.

Why are you so jealous of them?  
 What do each of these people have that you want?
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How do their finances differ from yours?

How do their lifestyles differ from yours?

Do you believe it’s possible for you to have their life and achievements?
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What has this exercise made you realize?
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CREATIVE NOT COMPETITIVE
Another tactic is to embrace the “creative not competitive” mantra.  Many creative-
preneurs are supporting this mindset through their social media channels.  The idea 
behind it is that when we are competing with each other, nobody wins.  However, 
if we get inspiration from our peers we might just find ourselves in a new creative 
territory.  You should also be open to the idea of collaboration with those around 
you.  Remember, you have a unique creative style that no one else has.  Stay true to 
your self and encourage others rather than try and compete with them. 

JUDGEMENT 
Brene Brown has fabulously reincarnated a speech that Theodore Roosevelt gave 
in 1910.  Her book, “Daring Greatly” is based on a small section of the speech that 
has now become a commonly used phrase among those in the spirit/soul/creativity 
world.  Much of Brene’s research with vulnerability can point back to this passage:

“It is not the critic who counts; not the man who points out 
how the strong man stumbles, or where the doer of deeds 

could have done them better.
The credit belongs to the man who is actually in the arena, 

whose face is marred by dust and sweat and blood; who strives 
valiantly; who errs, who comes short again and again...”

What are your initial thoughts on this passage?



21Haley Hoover

Roosevelt’s speech is a great reminder for those of us who are constantly putting 
ourselves and our work out for the public to comment on.  Heck, even showing 
your work to a significant other takes guts!  For me personally, I’m usually the only 
openly creative one in my friend group or around my family.  While I truly believe 
there are some brilliantly creative people around me, most of them don’t pursue it, 
acknowledge it or try to embrace it so they point to me instead.  This can be fun for 
a while but it makes it really intimidating when I’m the only one consistently put-
ting myself and my work in front of others for commenting. I’m sure you can relate.

Tell me about a time when you received harsh judgement
 for the work you created. 

 What happened?

How did that feel?
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Has that impacted you or your work since then?

When it comes to moving past judgement, we have to remember our why. Who 
are you going to help by putting your work out there?
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What would happen if you never stepped up and shared this creation or service?

Now tell me the single most influential person/blogger/celebrity/author/etc. On 
your creative journey.

How would your life be different if they would have never shared their work or 
offered you their services/advice?



24Creative Confidence Coaching

It’s important to cling to a cause that’s great than yourself.  While fame and fortune 
are the bees knees (so I’ve been told), they aren’t a good enough reason to keep go-
ing when things get tough.  What is it that motivates you to keep putting yourself 
out there even when you know you’ll face judgement?

Just like we talked about in Module 1, we have to flip the script our brain is telling 
us.  The next time you receive a negative comment on your creation, remind your-
self of your why and of Roosevelt’s speech.  “the credit belongs to the man who is 
actually in the arena..”

It’s also important to be very mindful of who you let into your sharing circle.  If you 
have a highly critical friend, I wouldn’t be sending him the first draft of your poem 
every week.  It’s too premature.  Give yourself time and space to love your art before 
you ship it off to the critics.  Who is the first person you can trust to support your 
art when you are ready to share it?  Start with one or two encouraging, trustworthy 
people and see how that feels.  Remember, their judgement is not a direct reflection 
of you, nor does it dictate why you did this work. 



25Haley Hoover

PERFECTIONISM 
This is such a fun fear for me to teach about!  Perfectionism is so ridiculous, it 
doesn’t even exist.  Let that sink in, perfectionism isn’t an attainable goal.  It’s an 
illusion, a facade, an excuse we make so we never have to fully “arrive” at our goal.

For those of us who struggle with perfectionism, I’d say look a little deeper.  What is 
it that you are fearful about it?  Is it the reality of finishing a piece?  Is it the fear of 
having to share your piece once it’s done?  Perfectionism isn’t the problem, it’s the 
pretty mask we put on top of the problem so no one has to see our real insecurities.   
Maybe you’re even fearful of showing people the real you or your real art, so you 
hide behind perfectionism.  

Which of these scenarios, if any, are resonating with you now?
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REJECTION

Rejection came especially hard for me in my early days of art classes in college.  All 
of a sudden I was surrounded by really talented people who had already committed 
their life to art.  I, on the other hand, hand had just graduated high school with one 
art class under my belt and I felt like this was a resurgence of what I wanted to do 
with my life.  So you can imagine, their four years of training versus my one, made a 
huge difference in how we created art.  In my mind, this made me feel like the other 
students were more qualified to comment on my art, and their opinions held higher 
value because they knew more than me.  Essentially, I spent most of my first two 
semesters tip-toeing around a canvas and cringing as I waited patiently for someone 
to either affirm or deny my work so I would know if I was going in the right direc-
tion.

Many of us take this same approach of creating well into adulthood.  We’re so wor-
ried about what other people thing of our creation that we don’t even allow our-
selves to create it before we already begin feeling rejected, judged or disappointed.  
This fear keeps us from creating our best work and puts us at odds with our true 
creative spirituality that flows beautiful through us.  

Has the fear of rejection held you back from creating your best work?  
What happened in that scenario?
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PEOPLE-PLEASING
This has always been a huge struggle for me, personally. I loved creating my art, I 
was pretty comfortable sharing it, but for some reason I couldn’t ever get anywhere 
when I tried to turn it into a business.  I felt like I literally went in circles for years!  
It took me a lot of therapeutic work to realize that my block between me and suc-
cess had a lot to do with people-pleasing.  I knew I was a people pleaser (PP) but I 
hadn’t fully understood how the full scope of my pleasing was affecting everything 
from my art to my bank account. 

None of my friends were creative.  They didn’t allow themselves time to paint, so 
why should I?  I thought I was inconveniencing my friends when I told them I 
didn’t want to go out because I’d rather paint on the weekends.  Their lighthearted 
pleading always won me over and left me ditching my art without a second thought.  

While I had dreamed of making a business from my art, my sub-conscious was full 
of people-pleasing scenarios that stemmed back to high school and my early days 
of college.  You’ll never make money from art.  It’s so hard to find a job using an art 
degree.  That’s cool that you want to be a full-time blogger but it isn’t really realistic.  
How are you going to make money?

All of these thoughts bounced around in my subconscious and led me to unknow-
ingly sabotage my own work, leaving me on great terms with everyone around me 
but on the inside I felt like a drowning mess.  I felt entirely separate from my most 
authentic self because I wasn’t allowing her to show up in the world.  Essentially, I 
believed she wasn’t welcome.  I wanted things to stay convenient and pleasant with 
others.  Why rock the boat unless you have to, right? 
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What is coming up for you as you read about my story of
 people-pleasing?  Can you relate?
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Chances are, as you read through the five most-common challenges, you resonated 
with a little bit of each one.  Your struggles probably aren’t refined to just one spe-
cific fear.  Let me tell you, that’s normal!  You aren’t alone and I’ve got some really 
great news.  All of those things can be solved with just one solution.

Remember your why we examined at the beginning of the module? That’s what we 
need to get back to.  When you become hyper-focused on the opinions and out-
comes of others (comparison, judgement, perfectionism, rejection) you aren’t creat-
ing from a place of true source energy.  Your creating from a place of fear.  That fear 
carries over into your work so that you don’t enjoy creating as much and the success 
or failure of that work lies in the hands of someone outside of who created it.  How 
can you measure success in a fear-based formula?

This is why it is so important to focus on why you cre-
ate what you create, how you feel during the creation 
process, what joy it brings you, the excitement you feel 
when you’ve finished a project and the eagerness you 
have to share it with the world. 

 These are all very brave, beautiful, vulnerable feelings that you need to focus on as 
a creator.  Focusing on these feelings will not only evaporate your fears, but it will 
better reconnect you with the source of creativity that flows effortlessly through you 
at the apex of your creativity process.

Remember, you are the creator.  No one is ever going to love your work as much as 
you because no one will ever understand it as much as you do.  The creator creates 
because he enjoys creating, not for any other reason. 

In next month’s module we will dive deeper into focusing on the fun you have while 
in the process of creating and how to really stay in that zone of pure creativity. 
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Final Thought
“I know this was a very intense module to work through.  I recommend taking a 
few days to rest and digest all the information you just took in.  Self-work can be 
incredibly draining so I want you to feel okay about giving yourself permission to 
take some time off to absorb everything and recuperate. 

As we move forward, be conscious about how the five creativity killers are sneak-
ing into your work.  Remember to mindfully flip the switch away from the negative 
thought so that you can continue sharing your beautiful gift with the world.

Be kind to yourself and acknowledge the fact that everyone started somewhere and 
you too, can only begin where you are now, in this present moment.

I wish you lots of rest and rejuvenation!  I’ll see you in the next Module. ”

                                                                -Haley Hoover

“You are exactly 
where you are 

supposed to be.”
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“Life is at its best when love, money and 
creativity are in harmony.”

--Gay Hendrix
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